
The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Annual Financial Statements

for the year ended 28 February 2021



The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Annual Financial Statements for the year ended 28 February 2021

Index

Page

General Information 2

Independent Auditor's Report 3 - 4

Board and CEO's Responsibilities and Approval 5

Board and CEO's Report 6 - 7

Statement of Financial Position 8

Statement of Comprehensive Income 9

Statement of Changes in Funds 10

Statement of Cash Flows 11

Accounting Policies 12

Notes to the Financial Statements 13 - 21

The supplementary information presented does not form part of the Financial Statements and is
unaudited:
Detailed Income Statement 22 - 23

1



The Direct Marketing Association of Southern Africa (Non Profit
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Annual Financial Statements for the year ended 28 February 2021

General Information

Country of Incorporation and Domicile South Africa

Nature of Business and Principal Activities To protect, promote and advance the interests of its
members and prospective members; to keep members
informed of new developments in interactive and
direct marketing, to promote best practices, and to
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Board and CEO D.M. Dickens (CEO)
C.Y. Duval
W.N. Mann
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A. Botha
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C. Goodman (Appointed 19 October 2020)
O. Motlhanke (Resigned 30 September 2020)

Registered Office Fernridge Office Park 5 Hunter Street
Cnr Braam Fischer Drive
Block 4 Ground Floor Ferndale
Gauteng
2194

Business address Fernridge Office Park 5 Hunter Street
Cnr Braam Fischer Drive
Block 4 Ground Floor Ferndale
Gauteng
2194

Banker First National Bank

Level of Assurance These financial statements have been audited in
compliance with the applicable requirements of the
Companies Act of South Africa.

Independent Auditors Watermans Registered Auditors
Chartered Accountants C.A. (S.A.)
Registered auditors

Preparer The annual financial statements were independently
compiled by B.C. Graham C.A. (S.A)

Issued 23 August 2021
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Independent Auditor's Report

Expand for Independent Auditor's Report for year ends on or after 15 December 2016 (incorporating SAAPS3 May 2019)
To the Board and CEO of The Direct Marketing Association of Southern Africa (Non Profit Company)

Opinion
We have audited the financial statements of The Direct Marketing Association of Southern Africa (Non Profit Company)
set out on pages 8 to 21, which comprise the statement of financial position as at 28 February 2021, and the statement
of comprehensive income, the statement of changes in funds and the statement of cash flows for the year then ended,
and notes to the financial statements, including a summary of significant accounting policies.

In our opinion, the financial statements present fairly, in all material respects, the financial position of The Direct
Marketing Association of Southern Africa (Non Profit Company) as at 28 February 2021, and its financial performance
and cash flows for the year then ended in accordance with the International Financial Reporting Standard for Small and
Medium-sized Entities and the requirements of the Companies Act of South Africa.

Basis for Opinion
We conducted our audit in accordance with International Standards on Auditing (ISAs). Our responsibilities under those
standards are further described in the Auditor's Responsibilities for the Audit of the Financial Statements section of our
report. We are independent of the association in accordance with the Independent Regulatory Board for Auditors' Code
of Professional Conduct for Registered Auditors (IRBA Code) and other independence requirements applicable to
performing audits of financial statements in South Africa. We have fulfilled our other ethical responsibilities in
accordance with the IRBA Code and in accordance with other ethical requirements applicable to performing audits in
South Africa. The IRBA Code is consistent with the corresponding sections of the International Ethics Standards Board for
Accountants' International Code of Ethics for Professional Accountants (including International Independence
Standards). We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our
opinion.

Emphasis of Matter
We draw attention to note 2 in the Board and CEO's report, which deals with going concern and specifically the possible
effects of the future implications of COVID-19 on The Direct Marketing Association of Southern Africa Non Profit
Company's future prospects, performance and cash flows. The Board and CEO have also described how they plan to deal
with these events and circumstances. Our opinion is not modified in respect of this matter.

Responsibilities of the Board and CEO for the Financial Statements
The Board and CEO are responsible for the preparation and fair presentation of the financial statements in accordance
with the International Financial Reporting Standard for Small and Medium-sized Entities and the requirements of the
Companies Act of South Africa, and for such internal control as the board and ceo determine is necessary to enable the
preparation of financial statements that are free from material misstatement, whether due to fraud or error.

In preparing the financial statements, the Board and CEO are responsible for assessing the company's ability to continue
as a going concern, disclosing, as applicable, matters related to going concern and using the going concern basis of
accounting unless the board and ceo either intend to liquidate the association or to cease operations, or have no
realistic alternative but to do so.

Auditor's Responsibilities for the Audit of the Financial Statements
Our objectives are to obtain reasonable assurance about whether the financial statements as a whole are free from
material misstatement, whether due to fraud or error, and to issue an auditor's report that includes our opinion.
Reasonable assurance is a high level of assurance, but is not a guarantee that an audit conducted in accordance with
ISAs will always detect a material misstatement when it exists. Misstatements can arise from fraud or error and are
considered material if, individually or in the aggregate, they could reasonably be expected to influence the economic
decisions of users taken on the basis of these financial statements.
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As part of an audit in accordance with ISAs, we exercise professional judgement and maintain professional scepticism
throughout the audit. We also:
• Identify and assess the risks of material misstatement of the financial statements, whether due to fraud or error,

design and perform audit procedures responsive to those risks, and obtain audit evidence that is sufficient and
appropriate to provide a basis for our opinion. The risk of not detecting a material misstatement resulting from
fraud is higher than for one resulting from error, as fraud may involve collusion, forgery, intentional omissions,
misrepresentations or the override of internal control.

• Obtain an understanding of internal control relevant to the audit in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of the
company's internal control.

• Evaluate the appropriateness of accounting policies used and the reasonableness of accounting estimates and
related disclosures made by the board and ceo.

• Conclude on the appropriateness of the board and ceo's use of the going concern basis of accounting and based on
the audit evidence obtained, whether a material uncertainty exists related to events or conditions that may cast
significant doubt on the company's ability to continue as a going concern. If we conclude that a material
uncertainty exists, we are required to draw attention in our auditor's report to the related disclosures in the
financial statements or, if such disclosures are inadequate, to modify our opinion. Our conclusions are based on
the audit evidence obtained up to the date of our auditor's report. However, future events or conditions may
cause the association to cease to continue as a going concern.

• Evaluate the overall presentation, structure and content of the financial statements, including the disclosures, and
whether the financial statements represent the underlying transactions and events in a manner that achieves fair
presentation.

We communicate with the board and ceo regarding, among other matters, the planned scope and timing of the audit
and significant audit findings, including any significant deficiencies in internal control that we identify during our audit.

Watermans Registered Auditors 23 August 2021
Top Floor

14 Eglin Road
Per: T. Aarons C.A. (S.A.) Sunninghill
Partner Sandton
Registered Auditor 2191
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Annual Financial Statements for the year ended 28 February 2021

Board and CEO's Responsibilities and Approval

The Board and CEO are required by the Companies Act of South Africa to maintain adequate accounting records and are
responsible for the content and integrity of the annual financial statements and related financial information included in
this report. It is their responsibility to ensure that the annual financial statements satisfy the financial reporting
standards with regards to form and content and present fairly the statement of financial position, results of operations
and business of the association, and explain the transactions and financial position of the business of the association at
the end of the financial year. The annual financial statements are based upon appropriate accounting policies
consistently applied throughout the association and supported by reasonable and prudent judgements and estimates.

The Board and CEO acknowledge that they are ultimately responsible for the system of internal financial control
established by the Association and place considerable importance on maintaining a strong control environment. To
enable the Board and CEO to meet these responsibilities, the Board and CEO set standards for internal control aimed at
reducing the risk of error or loss in a cost effective manner. The standards include the proper delegation of
responsibilities within a clearly defined framework, effective accounting procedures and adequate segregation of duties
to ensure an acceptable level of risk. These controls are monitored throughout the Association and all employees are
required to maintain the highest ethical standards in ensuring the Company's business is conducted in a manner that in
all reasonable circumstances is above reproach.

The focus of risk management in the association is on identifying, assessing, managing and monitoring all known forms
of risk across the association. While operating risk cannot be fully eliminated, the association endeavours to minimise it
by ensuring that appropriate infrastructure, controls, systems and ethical behaviour are applied and managed within
predetermined procedures and constraints.

The Board and CEO are of the opinion, based on the information and explanations given by management and the
external auditors, that the system of internal control provides reasonable assurance that the financial records may be
relied on for the preparation of the annual financial statements. However, any system of internal financial control can
provide only reasonable, and not absolute, assurance against material misstatement or loss. The going-concern basis has
been adopted in preparing the financial statements. Based on forecasts and available cash resources the Board and CEO
have no reason to believe that the association will not be a going concern in the foreseeable future. The financial
statements support the viability of the association.

The annual financial statements have been audited by the independent auditing firm, Watermans Registered Auditors,
who have been given unrestricted access to all financial records and related data, including minutes of all meetings of
the members, the Board and CEO and committees of the Board and CEO. The Board and CEO believe that all
representations made to the independent auditor during the audit were valid and appropriate. The external auditor's
unqualified audit report is presented on pages 3 to 4.

The annual financial statements set out on pages 8 to 21, and the supplementary information set out on pages 22 to 23
which have been prepared on the going concern basis, were approved by the Board and CEO and were signed on 23
August 2021 on their behalf by:

D.M. Dickens (CEO) M. Short
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Annual Financial Statements for the year ended 28 February 2021

Board and CEO's Report

The Board and CEO present their report for the year ended 28 February 2021.

1. Review of activities

Main business and operations
The principal activity of the association is to protect, promote and advance the interests of its members and prospective
members; to keep members informed of new developments in interactive and direct marketing, to promote best
practices, and to promote education and training in the field of direct and interactive marketing in all its aspects and
related activities. There were no major changes herein during the year.

The operating results and statement of financial position of the association are fully set out in the attached financial
statements and do not in our opinion require any further comment.

2. Going concern

The annual financial statements have been prepared on the basis of accounting policies applicable to a going concern.
This basis presumes that funds will be available to finance future operations and that the realisation of assets and
settlement of liabilities, contingent obligations and commitments will occur in the ordinary course of business.

Impact of COVID-19
The Board and CEO have given due consideration to the potential impact of the COVID-19 pandemic on the association's
ability to continue as a going concern. The Board and CEO believe that the pandemic will have a minimal impact on the
business' activities. Notwithstanding these short-term challenges the Board and CEO are of the view that the association
has sufficient resources to continue as a going concern

The association is predominantly impacted by the effects of COVID-19 when payments are due from customers, as the
employees of many clients are working remotely, which then delays the loading and releasing of payments.

The association has developed a COVID-19 focused budget which has led to cost-cutting measures affecting new project
development; whilst reducing income from face-to-face training and venturing towards an online training system.

3. Events after reporting date

The Board and CEO are not aware of any matter or circumstance arising since the end of the financial year to the date of
this report that could have a material effect on the financial position of the association.

4. Board and CEO's interest in contracts

To our knowledge none of the Board and CEO had any interest in contracts entered into during the year under review.
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Annual Financial Statements for the year ended 28 February 2021

Board and CEO's Report

5. Board and CEO

The Board and CEO of the association during the year and up to the date of this report are as follows:
D.M. Dickens (CEO)
C.Y. Duval
W.N. Mann
M.V. Ngubane
Z. Luthuli
A. Botha
M. Short (Appointed 17 August 2020)
C. Goodman (Appointed 19 October 2020)
O. Motlhanke (Resigned 30 September 2020)

6. Independent Auditors

Watermans Registered Auditors were the independent auditors for the year under review.
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Statement of Financial Position
Figures in R Notes 2021 2020

Assets
Non-current assets
Property, plant and equipment 3 271,848 344,989

Current assets
Trade and other receivables 5 178,373 239,139
Cash and cash equivalents 6 590,043 583,578
Total current assets 768,416 822,717

Total assets 1,040,264 1,167,706

Funds and liabilities
Funds
Accumulated surplus 623,241 836,676
Total funds 623,241 836,676

Liabilities
Current liabilities
Trade and other payables 8 417,023 331,030
Total liabilities 417,023 331,030

Total funds and liabilities 1,040,264 1,167,706
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Statement of Comprehensive Income
Figures in R Notes 2021 2020

Revenue 9 4,672,625 5,249,815
Other income 3,500 67,101
Other expenses (4,902,766) (5,892,117)
Other gains 3,320 6,000
Deficit from operating activities (223,321) (569,201)

Finance income 11 10,509 40,281
Finance costs (623) (512)
Deficit for the year (213,435) (529,432)
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Statement of Changes in Funds

Figures in R
Accumulated

surplus Total

Balance at 1 March 2019 1,366,108 1,366,108
Deficit for the period (529,432) (529,432)
Balance at 29 February 2020 836,676 836,676

Balance at 1 March 2020 836,676 836,676
Deficit for the period (213,435) (213,435)
Balance at 28 February 2021 623,241 623,241
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Statement of Cash Flows
Figures in R Note 2021 2020

Cash flows from / (used in) operating activities
Deficit for the year (213,435) (529,432)
Adjustments to reconcile deficit
Adjustments for finance income (10,508) (40,281)
Adjustments for finance costs 623 512
Adjustments for decrease / (increase) in trade accounts receivable 56,865 (60,927)
Adjustments for decrease in other operating receivables - 3,227
Adjustments for decrease in trade accounts payable (22,256) (338,718)
Adjustments for increase in other operating payables 112,150 82,917
Adjustments for depreciation and amortisation expense 77,276 71,841
Adjustments for gains and losses on disposal of non-current assets (3,320) (6,000)
Total adjustments to reconcile deficit 210,830 (287,429)
Net cash flows used in operations (2,605) (816,861)
Interest paid (623) (512)
Interest received 10,509 40,281
Net cash flows from / (used in) operating activities 7,281 (777,092)

Cash flows used in investing activities
Proceeds from sales of property, plant and equipment 7,382 6,000
Purchase of property, plant and equipment (8,197) (398,638)
Cash flows used in investing activities (815) (392,638)

Net increase / (decrease) in cash and cash equivalents 6,466 (1,169,730)

Cash and cash equivalents at beginning of period 583,577 1,753,308
Cash and cash equivalents at end of period 6 590,043 583,578
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Accounting Policies
Figures in R

1. Basis of preparation

The financial statements of Direct Marketing Association of Southern Africa (Non Profit Company) have been prepared
in accordance with the International Financial Reporting Standard for Small and Medium-sized Entities and the
Companies Act of South Africa. The financial statements have been prepared under the historical cost convention.

The preparation of financial statements in conformity with the International Financial Reporting Standard for Small and
Medium-sized Entities requires the use of certain critical accounting estimates. It also requires management to exercise
its judgement in the process of applying the company's accounting policies.

2. Summary of significant accounting policies

The principal accounting policies applied in the preparation of these annual financial statements are set out in the notes.
These policies have been consistently applied to all the years presented, unless otherwise stated.
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R

3. Property, plant and equipment

3.1 Accounting policies

Property, plant and equipment is stated at historical cost less accumulated depreciation and any accumulated
impairment losses. Historical cost includes expenditure that is directly attributable to bringing the asset to the location
and condition necessary for it to be capable of operating in the manner intended by management.

The association adds to the carrying amount of an item of property, plant and equipment the cost of replacing parts of
such an item when that cost is incurred if the replacement part is expected to provide incremental future benefits to
the association. The carrying amount of the replaced part is derecognised. All other repairs and maintenance are
charged to surplus or deficit during the period in which they are incurred.

Depreciation on other assets is charged so as to allocate the cost of assets less their residual value over their estimated
useful lives, using the straight-line method. The estimated useful lives range as follows:

Asset class Useful life
Leasehold improvements 3 years
Motor vehicles 5 years
Fixtures and fittings 6 years
Office equipment 6 years
Computer equipment 3 years
Other fixed asset 5 years

The assets' residual values, useful lives and depreciation methods are reviewed, and adjusted prospectively if
appropriate, if there is an indication of a significant change since the last reporting date.

An asset's carrying amount is written down immediately to its recoverable amount if the asset's carrying amount is
greater than its estimated recoverable amount.

Gains and losses on disposals are determined by comparing the proceeds with the carrying amount and are recognised
within 'other gains/(losses)' in the statement of comprehensive income.
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The Direct Marketing Association of Southern Africa (Non Profit Company)
(Registration Number 2005/040417/08)

Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R

3.2 Balances at year end and movements for the year
Leasehold

improvements Motor vehicles
Fixtures and

fittings Office equipment
Computer
equipment Other fixed asset Total

Reconciliation for the year ended 28 February 2021
Balance at 1 March 2020
At cost 46,440 305,900 96,247 5,561 105,682 6,956 566,786
Accumulated depreciation (6,450) (41,042) (94,070) (5,560) (73,400) (1,275) (221,797)
Net book value 39,990 264,858 2,177 1 32,282 5,681 344,989

Movements for the year ended 28 February 2021
Additions - - - - 8,197 - 8,197
Depreciation (15,480) (42,826) (1,867) - (15,712) (1,391) (77,276)
Disposals - - - - (4,062) - (4,062)
Property, plant and equipment at end of period 24,510 222,032 310 1 20,705 4,290 271,848

Closing balance at 28 February 2021
At cost 46,440 305,900 96,247 5,561 106,746 6,956 567,850
Accumulated depreciation (21,930) (83,868) (95,937) (5,560) (86,041) (2,666) (296,002)
Net book value 24,510 222,032 310 1 20,705 4,290 271,848
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The Direct Marketing Association of Southern Africa (Non Profit Company)
(Registration Number 2005/040417/08)

Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R

Leasehold
improvements Motor vehicles

Fixtures and
fittings Office equipment

Computer
equipment Other fixed asset Total

Reconciliation for the year ended 29 February 2020
Balance at 1 March 2019
At cost - 75,900 96,247 5,561 66,340 - 244,048
Accumulated depreciation - (75,900) (90,794) (5,560) (53,603) - (225,857)
Net book value - - 5,453 1 12,737 - 18,191

Movements for the year ended 29 February 2020
Additions 46,440 305,900 - - 39,342 6,956 398,638
Depreciation (6,450) (41,042) (3,276) - (19,798) (1,275) (71,841)
Property, plant and equipment at end of period 39,990 264,858 2,177 1 32,281 5,681 344,988

Closing balance at 29 February 2020
At cost 46,440 305,900 96,247 5,561 105,682 6,956 566,786
Accumulated depreciation (6,450) (41,042) (94,070) (5,560) (73,400) (1,275) (221,797)
Net book value 39,990 264,858 2,177 1 32,282 5,681 344,989
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R

4. Other financial assets

4.1 Accounting policies

Trade and other receivables
Trade receivables are recognised initially at the transaction price. They are subsequently measured at amortised cost
using the effective interest method, less provision for impairment. A provision for impairment of trade receivables is
established when there is objective evidence that the company will not be able to collect all amounts due according to
the original terms of the receivables.

Trade and other receivables are classified as debt instruments and loan commitments at amortised cost.

Other financial assets
Other financial assets are recognised initially at the transaction price, including transaction costs except where the
asset will subsequently be measured at fair value.

Where other financial assets relate to shares that are publically traded, or where fair values can be measured reliably
without undue cost or effort, these assets are subsequently measured at fair value with the changes in fair value being
recognised in profit or loss. Other investments are subsequently measured at cost less impairment.

Debt instruments are subsequently stated at amortised cost. Interest income is recognised on the basis of the effective
interest method and is included in finance income.

Commitments to receive a loan that meet the conditions in paragraph 11.8(c) are be measured at cost less impairment.

Impairment of financial assets
At the end of each reporting period an assessment is made to determine whether there is any objective evidence that a
financial asset or group of financial assets is impaired. If any such evidence exists, the extent of the impairment is
determined.

Impairment losses in financial assets carried at amortised cost are recognised in profit or loss.

Impairment losses are reversed when an increase in the financial asset's recoverable amount can be related objectively
to an event occurring after the impairment was recognised, subject to the restriction that the carrying amount of the
financial asset at the date that the impairment is reversed shall not exceed what the carrying amount would have been
had the impairment not been recognised.

Reversals of impairment losses are recognised in profit or loss.

Cash and cash equivalents
Cash and cash equivalents includes cash on hand, demand deposits and other short-term highly liquid investments with
original maturities of three months or less. Bank overdrafts are shown within borrowings in current liabilities on the
statement of financial position.
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R 2021 2020

4.2 Carrying amount of other financial assets by category

Debt instruments
at amortised cost Total

Year ended 28 February 2021
Trade and other receivables excluding non-financial assets (Note 5) 178,373 178,373
Cash and cash equivalents (Note 6) 590,043 590,043

768,416 768,416

Year ended 29 February 2020
Trade and other receivables excluding non-financial assets (Note 5) 239,139 239,139
Cash and cash equivalents (Note 6) 583,578 583,578

822,717 822,717

5. Trade and other receivables

5.1 Trade and other receivables comprise:

Trade receivables 126,914 183,779
Trade receivables impairment (12,092) (8,191)
Trade receivables - net 114,822 175,588
Deposits 63,551 63,551
Total current receivables 178,373 239,139

5.2 Items included in trade and other receivables not classified as financial instruments

Total trade and other receivables excluding non-
financial liabilities included in trade and other
payables 178,373 239,139

6. Cash and cash equivalents

6.1 Cash and cash equivalents comprise:

Cash
Cash on hand 851 851
Balances with banks 589,192 582,727
Total cash 590,043 583,578
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R 2021 2020

6.2 Detail of cash and cash equivalent balances

Bank balances
FNB Current account 242,458 52,321
FNB Money on call 132,448 444,815
FNB Business account 199,957 48,189
FNB Corporate 14,329 37,402
Total 589,192 582,727

Cash on hand
Petty cash 851 851

7. Other financial liabilities

7.1 Accounting policies

Trade and other payables

Trade payables are recognised initially at the transaction price and subsequently measured at amortised cost using the
effective interest method.

Other financial liabilities

Other financial liabilities are recognised initially at the transaction price, including transaction costs except where the
liability will subsequently be measured at fair value.

Where the fair value of other financial liabilities can be measured reliably without undue cost or effort, these liabilities
are subsequently measured at fair value with the changes in fair value being recognised in profit or loss.

Debt instruments are subsequently stated at amortised cost. Interest expense is recognised on the basis of the
effective interest method and is included in finance costs.

Other financial liabilities are classified as current liabilities unless the group has an unconditional right to defer
settlement of the liability for at least 12 months after the reporting date.

7.2 Carrying amount of other financial liabilities by category

Debt instruments
at amortised cost Total

Year ended 28 February 2021
Trade and other payables excluding non-financial liabilities (Note 8) 321,998 321,998

Year ended 29 February 2020
Trade and other payables excluding non-financial liabilities (Note 8) 295,180 295,180
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R 2021 2020

8. Trade and other payables

8.1 Trade and other payables are made up as follows:

Trade payables 67,283 89,539
Payroll accruals 57,422 48,104
Accrued leave pay 84,862 51,625
Audit fees accrual 41,183 39,599
Workmans compensation accrual 23,951 15,780
Other payables 47,297 50,533
Value added tax 95,025 35,850
Total trade and other payables 417,023 331,030

8.2 Items included in trade and other payables not classified as financial liabilities

Value added tax 95,025 35,850
Total non-financial liabilities included in trade and
other payables 95,025 35,850
Total trade and other payables excluding non-
financial liabilities included in trade and other
payables 321,998 295,180
Total trade and other payables 417,023 331,030

9. Revenue

9.1 Accounting policies

Revenue is measured at the fair value of the consideration received or receivable. Revenue is shown net of value-
added tax, returns, rebates and discounts.

When the outcome of a transaction involving the rendering of services can be estimated reliably, revenue associated
with the transaction is recognised by reference to the stage of completion of the transaction at the end of the
reporting period. The outcome of a transaction can be estimated reliably when all the following conditions are
satisfied:
a) the amount of revenue can be measured reliably;
b) it is probable that the economic benefits associated with the transaction will flow to the entity; and
c) the stage of completion of the transaction at the end of the reporting period can be measured reliably; and
d) the costs incurred for the transaction and the costs to complete the transaction can be measured reliably.

When the outcome of transactions involving the rendering of services cannot be estimated reliably, revenue is
recognised only to the extent of the expenses recognised that are recoverable.
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The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R 2021 2020

The stage of completion of a transaction may be determined by a variety of methods, depending on the nature of the
transaction:
a) surveys of work performed;
b) services performed to date as a percentage of total services to be performed;
c) the proportion that costs incurred to date bear to the estimated total costs of the transaction. Only costs that

reflect services performed to date are included in costs incurred to date. Only costs that reflect services
performed or to be performed are included in the estimated total costs of the transaction.

Interest income is recognised using the effective interest method.

9.2 Revenue comprises

Assegai awards 667,139 1,081,895
Data protection compliance program 14,000 -
Do Not Call 2,266,992 2,376,202
Membership fees 1,722,494 1,749,148
Other revenue 1,999 42,569
Training 2,000 42,570
Total revenue 4,674,624 5,292,384

10. Employee benefits

10.1 Accounting policies

Short-term employee benefits

Compensation paid to employees for the rendering of services are recognised at the undiscounted amount paid or
expected to be paid in the accounting period in which the services were rendered.

Where employees accumulate entitlement for paid absences, an expense is recognised as the additional amount that
the entity expects to pay as a result of the unused entitlement that has accumulated at the end of the reporting period.
In the case of non-accumulating paid absences, the expense is recognised only when the absences occur.

The expected cost of profit-sharing and bonus payments are recognised when there is a present legal or constructive
obligation to make such payments as a result of past events, and a reliable estimate of the obligation can be made. A
present obligation exists when there is no realistic alternative but to make the payments.

10.2 Employee benefits is analysed as follows:

Employee's salaries 1,027,158 1,095,708
Board and CEO 1,446,143 1,320,000
Total employee benefits 2,473,301 2,415,708

20



The Direct Marketing Association of Southern Africa (Non Profit
Company)

(Registration Number 2005/040417/08)
Financial Statements for the year ended 28 February 2021

Notes to the Financial Statements
Figures in R 2021 2020

11. Finance income

Finance income comprises

Interest received 10,509 40,281

12. Income tax expense

No provision has been made for the 2021 year. The association is exempt from tax on the types of income generated
during the year due to its status as a Non Profit Company incorporated under Common Law and its tax exemption in
terms of section 30 of the Income Tax Act.

13. Related parties

13.1 Accounting policies

A related party is a person or entity that is related to the entity that is preparing its financial statements (in this
Standard referred to as the 'reporting entity').
a) A person or a close member of that person's family is related to a reporting entity if that person:

i) has control or joint control of the reporting entity;
ii) has significant influence over the reporting entity; or
iii) is a member of the key management personnel of the reporting entity or of a parent of the reporting

entity.
b) An entity is related to a reporting entity if any of the following conditions applies:

i) The entity and the reporting entity are members of the same group (which means that each parent,
subsidiary and fellow subsidiary is related to the others).

ii) One entity is an associate or joint venture of the other entity (or an associate or joint venture of a
member of a group of which the other entity is a member).

iii) Both entities are joint ventures of the same third party.
iv) One entity is a joint venture of a third entity and the other entity is an associate of the third entity.
v) The entity is a post-employment benefit plan for the benefit of employees of either the reporting

entity or an entity related to the reporting entity. If the reporting entity is itself such a plan, the
sponsoring employers are also related to the reporting entity.

vi) The entity is controlled or jointly controlled by a person identified in (a).
vii) A person identified in (a)(i) has significant influence over the entity or is a member of the key

management personnel of the entity (or of a parent of the entity).
viii) The entity, or any member of a group of which it is a part, provides key management personnel

services to the reporting entity or to the parent of the reporting entity.

A related party transaction is a transfer of resources, services or obligations between a reporting entity and a related
party, regardless of whether a price is charged.

13.2 Compensation paid to key management personnel

Short-term employee benefits 1,446,143 1,320,000
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Revenue
Assegai awards 667,139 1,081,895
Data protection compliance program 14,000 -
Do not call 2,266,992 2,376,202
Membership Fees 1,722,494 1,749,148
Training 2,000 42,570
Total revenue 4,672,625 5,249,815

Gross surplus 4,672,625 5,249,815

Other income
Discount received 92 248
Interest received 10,509 40,281
Sundry income 3,408 66,853
Total other income 14,009 107,382

Other gains and losses
Gain or loss on sale - property, plant and equip. 3,320 6,000
Total other gains and losses 3,320 6,000
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Other operating expenses
Accounting fees (190,046) (200,431)
Advertising (25,500) (7,756)
Assegai awards (398,912) (782,900)
Audit fees (35,284) (46,079)
Bad debts (3,901) 39,447
Bank charges (15,071) (16,457)
Computer expenses (367,451) (212,397)
Conference expenses (8,886) (10,534)
Consulting fees (134,289) (178,589)
Depreciation (77,276) (71,841)
Discount allowed (63,768) (40,317)
Do not call expenses (293,281) (292,251)
Donations (5,000) -
Data protection compliance program - (97,838)
Employee costs - Board and CEO (1,446,143) (1,320,000)
Employee expense (1,027,158) (1,095,708)
Entertainment (25,187) (39,311)
Events expenses - (58,308)
General expenses (545) (11,305)
Gifts - (1,749)
Insurance (41,658) (46,636)
Interest paid - trade and other payables (623) (512)
Lease rental on operating lease (203,700) (171,331)
Legal expense - (9,938)
Marketing expenses (162,372) (122,085)
Motor vehicle expense (38,657) (71,254)
Municipal charges (43,838) (33,539)
Postage (568) (490)
Printing and stationery - (21,478)
Repairs and maintenance - (60,312)
Secretarial fees - (19,894)
Security (3,364) (6,277)
Special development projects (9,600) (275,040)
Staff welfare (43,852) (95,872)
Subscriptions (18,475) (28,212)
Telephone and fax (160,005) (102,093)
Training (31,759) (89,281)
Travel - local (27,220) (82,378)
Travel - overseas - (211,683)
Total other expenses (4,903,389) (5,892,629)

Deficit before tax (213,435) (529,432)
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